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17:00 Registration

18:00
Welcome event
Programme Director: Ms Naquita Fernandes

18:10
Opening remarks
Dr Emile Nkwei

18:20
Faculty welcome
Prof Philippe Burger (Dean - EMS faculty)

18:40 Cocktail function and networking reception

20:10 End of welcome and cocktail networking reception



Underlined author = presenting author

08:00–09:00 Registration

09:00–09:10 Conference opening and housekeeping
Programme Director: Dr Hilary Bama

09:10–09:25 Welcome by the chairperson of SAIMS
Dr. Debbie Human-Van Eck

09:25–09:35 Welcome by the conference chair
Prof Jacques Nel

09:35–10:20 Keynote address
Dr Andrew Smith

10:20–10:40 Q&A session

10:40–10:55 Publisher presentation: McGraw Hill

10:55–11:10 Publisher presentation: Van Schaik

11:10–11:25 Publisher presentation: Acta Commercii

11:25–11:45 Tea/Coffee break

STREAM 1
Marketing and Consumer
Behaviour - Consumer
Engagement and Trust
4 papers

1.  Speaking without words: emoji use
as a boundary condition in social
media brand engagement and
consumer-brand equity
Akwensivie, Divine Mawuli ; Coffie, Issac
Seworhu; Solomon, Emmanuel Nii Ayi
Full paper · Paper ID 153

2.  Consumer behaviour in the 21st-
century South African luxury fashion
market
Mathole, Lebogang ; Osborne, Michael;
Jili, Nokukhanya; Pretorius, Marinda
Full paper · Paper ID 160

3.  Socio-cultural drivers of digital
collaborative consumption in student
food delivery: a South African
perspective
Nkwei, Emile
Work in progress · Paper ID 230

4.  Social proof over algorithms:
competing stimuli and consumer trust
in South African online fast fashion
De Meyer-Heydenrych, Christine ; Frazer,
Mariette
Full paper · Paper ID 193

STREAM 2
Human Resource
Management - Well-being,
Engagement and
Performance
4 papers

1.  Digital fatigue, workplace
spirituality and employee flourishing:
a systematic literature review
Tigedi, Natasha
Work in progress · Paper ID 176

2.  Building blocks of success: South
African companies embracing holistic
strategies to boost health, well-being,
and resilience in their employees
Soga, Thabile
Work in progress · Paper ID 182

3.  The impact of toxic leadership on
employee mental well-being in a
chosen retail sector company within
the Khomas region
Mpofu, Mthoe ; Hlatywayo, Clifford; Van
Wyk, Emorellis S
Full paper · Paper ID 211

4.  Performance appraisal and
employee engagement in a
government department: perceived
organisational support as a mediator
Kele, Tumo Paulus
Work in progress · Paper ID 150

STREAM 3
Finance and Governance -
Markets,  Leadership and
Fiduciary Governance
4 papers

1.  Asymmetric equity performance:
quality and value strategies during
positive and negative market months
Ferreira, Philip Lodewyk
Full paper · Paper ID 122

2.  The motive–commitment nexus in
South African nonprofit governance
Mulholland, Hanli
Full paper · Paper ID 187

3.  The hollowing of fiduciary
competence: plausible futures for
trust account governance in South
African legal practices
Steenkamp, Leandi ; O'Connell, Nandi
Full paper · Paper ID 218

4.  The relationship between ethical
leadership and organisational trust:
evidence from private higher
education
Sudbury, Yvonne; Du Toit, Andria ; Van
Greunen, Conrad
Full paper · Paper ID 156

STREAM 4
Digital  Transformation -
Governance, Risk and
Responsible Technology
4 papers

1.  Managing AI when no one is fully
in charge: polycentric business
processes in African digital platforms
Anning-Dorson, Thomas
Full paper · Paper ID 173

2.  Digital identity theft risk in online
public grant systems: a South African
perspective
Mona, Boitumelo ; Rajpaul, Renisha;
Mulambya, Emmanuel
Work in progress · Paper ID 147

3.  A critical natural language
processing (NLP)-driven investigation
of environmental, social and
governance (ESG) boilerplate
language vs substance reporting in
selected JSE-listed companies
Igho, Obokparo Precious ; Louw, Lynette;
Tarentaal, Delon
Work in progress · Paper ID 149

4.  A signalling theoretical
perspective on employer perception
of micro-credentials in South Africa
Mafuratidze, Norman
Full paper · Paper ID 121

13:10–14:05        Lunch



14:10–15:30  ·  Paper presentation sessions

15:30–15:50        Tea/Coffee break

17:15        End of Day 1

STREAM 1
Marketing and Consumer
Behaviour - Fashion and
Digital  Inf luence
4 papers

1.  Consumers' engagement and
purchase intention on virtual fashion
rental communities: role of identities,
site attachment, consumer alienation
and perceived risk
Bartley, Celeste ; Molokomme, Ame;
Ahmad, Sarfaraaz; Zulu, Melissa; Muposhi,
Asphat
Full paper · Paper ID 166

2.  Factors influencing luxury fashion
purchase intention in South Africa: the
role of gender and generational
cohorts
Müller, Re-an; Coffie, Isaac Sewornu
Full paper · Paper ID 180

3.  The influence of social media AI
generated content on consumers
intention to purchase sustainable
fashion brands
Makhoba, Melusi
Full paper · Paper ID 222

4.  The influence of augmented reality
on purchase intention among South
African Gen Z a fast-food perspective
Motau, Hugh Thabang ; Makhoba, Melusi
Maxwell
Full paper · Paper ID 141

STREAM 2
Human Resource
Management -
Performance, Analytics and
Career Development
4 papers

1.  Effect of goal focused leadership
on task performance: the moderating
role of employee self-efficacy
Adekiya, Adewale ; Nkomo, Emmanuel
Full paper · Paper ID 113

2.  Work engagement in higher
education: the influence of job
demands, perceived organisational
support, and psychological capital
Nhlabathi, Zinhle; Nieman, Carmine ;
Kotze, Martina
Full paper · Paper ID 159

3.  Strengthening an academic career
management framework: adapting to
digital transformation and post-
pandemic competency demands in
South African higher education
Barnes, Nina
Work in progress · Paper ID 172

4.  Towards a context-sensitive
framework for predictive human
resource analytics adoption in South
African organisations
Moshoeshoe, Maletapata ; Amos, Trevor;
Williams, Alyssa Shawntay
Work in progress · Paper ID 219

STREAM 3
Logist ics and Operations -
Procurement,  Distr ibution
and Risk
4 papers

1.  Navigating supply chain
management challenges for
improved efficiency: a case of a
selected district municipality
Mkhwane, Jason; Mafini, Chengedzai;
Mahache, Nobusuku
Full paper · Paper ID 101

2.  Optimising public procurement:
the interplay of lead time, contract
management, and staff competence
in achieving procurement
effectiveness
Baloyi, Hendswell; Chinomona, Elizabeth ;
Mabotja, Tsepo Phuti
Full paper · Paper ID 107

3.  Transitioning of distribution models
within the fast-moving consumer
goods industry, a study of selected
companies in Gqeberha
David, Ayanda; Dele-Ijagbulu,
Oluwafemi; De Koker, Louise
Work in progress · Paper ID 171

4.  Exploring the role of internal risk
communication in decision-making
within a food and beverage
organisation
Mulambya, Dr Emmanuel; Magau, Dr
Rudzani; Mzizi, Phendulwa
Work in progress · Paper ID 130

STREAM 4
Strategy and Leadership -
Careers,  Trust  and
Enterprise Growth
4 papers

1.  Intersectionality for black women's
career advancement in the
information and communication
technology sector
Lekeba, Mpho ; Ndaba, Zanele
Full paper · Paper ID 199

2.  Micro, small and medium
enterprise (MSME) growth intentions in
Lesotho: a theory of planned
behaviour perspective
Mokoiliti, Seeiso Joseph; Benedict, Ekaete
; Maseko, Ian
Full paper · Paper ID 231

3.  Responsible leadership and
organisational trust through the lens of
stakeholder theory in private higher
education
Sudbury, Yvonne; Du Toit, Andria ; Van
Greunen, Conrad
Full paper · Paper ID 157

4.  The population growth fallacy as a
proxy for business growth
Kriel, Vera; Goldman, Geoffrey Andrew
Full paper · Paper ID 135

15:55–17:15  ·  Final Paper presentation sessions

STREAM 1
Marketing and Consumer
Behaviour - Social Inf luence
and Service Experience
4 papers

1.  Consumer responses to plus-size
representations in advertising
Ade, Uphile; Thomas, Simone; Maree,
Tania
Work in progress · Paper ID 170

2.  Cause-related marketing:
exploring the influence of visual and
verbal non-profit organisation cues
on attitude toward the product brand
and the non-profit organisation
Human-Van Eck, Debbie ; Ferreira, Danie
Full paper · Paper ID 205

3.  Tangibility, service excellence,
and customer satisfaction in
municipal water services
Lubuzo, Zintle; Mapanga, Arthur
Full paper · Paper ID 115

4.  An empirical examination of
customer experience, service quality,
satisfaction and loyalty in South
African retail banking
Mapanga, Arthur
Full paper · Paper ID 112

STREAM 2
Management Education -
AI,  Capabil i ty and Student
Success
4 papers

1.  Learning money at home: reported
financial socialisation sources through
a social reproduction lens at a South
African university
Williams, Alyssa Shawntay
Full paper · Paper ID 158

2.  Integrating artificial intelligence
into human resource management
programmes in South African higher
education: an empirical curriculum
and skills mapping perspective
Palmer, Esther
Work in progress · Paper ID 195

3.  A worldview-indexed systems map
and causal loop diagram of African
higher education academics'
attitudes toward generative AI and its
perceived utility
Ngonda, Virginia Shahida ; Jonkers,
Jaqualine Rokeya; Ngonda, Tiyamike
Nyozani
Full paper · Paper ID 239

4.  The role of a skills library in
developing AI-ready professors: a
human resources management
perspective
Lategan, Laetus; Jansen, Hannelie
Work in progress · Paper ID 140

STREAM 3
Finance and Accounting -
Markets,  Tax and Financial
Capabil i ty
4 papers

1.  Aggregate accounting
fundamentals as forward return
indicators: an ARDL analysis of the
FTSE/JSE all share index
Burton, Emma Nicole; Ferreira, Philip
Lodewyk
Full paper · Paper ID 123

2.  South African women matter:
should a value-added tax concession
be granted to South African women in
respect of the supply of oral
contraceptive pills in the form of zero-
rating?
Erasmus, Henriette Lynette ; Erasmus,
Magdalena Maria
Full paper · Paper ID 186

3.  The influence of financial
socialisation practices on the
financial literacy of university black
students
Antoni, Xolile ; Kelebeletse, Unopa;
Gcabashe, Ntokozo
Full paper · Paper ID 209

4.  Optimising accounting practices -
leveraging AI to improve efficiency
and accuracy
Tsotetsi, Elizabeth ; Mosupye-Semenya,
Lebogang
Full paper · Paper ID 190

STREAM 4
Digital  Technology and
Enterprise - Adoption, Ski l ls
and SME Capabil i ty
4 papers

1.  Fintech adoption in Ghana: a
consumer perspective through the
lens of the unified theory of
acceptance and use of technology
(UTAUT2)
Coffie, Isaac Sewornu ; Akwensivie, Divine
Mawuli; Nii Ayi, Solomon
Full paper · Paper ID 214

2.  A linear model progression
framework for women relative to
information technology within the city
of Cape Town
Marwede, Linda
Work in progress · Paper ID 243

3.  Predicting online procurement
adoption in the South African public
sector using the technology
acceptance model
Mothibi, Gloria; Mafini, Chengedzai;
Mahache, Nobusuku
Full paper · Paper ID 102

4.  Path dependence and marketing
capabilities development in South
African historically disadvantaged
higher education institutions
Mafuratidze, Norman
Full paper · Paper ID 132



Tuesday - 29 September 2026
37 presentations · Four parallel streams · Presenting author identified on each paper

Underlined author = presenting author

Tea/Coffee and networking

Day 2 welcome and housekeeping
Programme Director: Dr Ekaete Benedict

Day 2 welcome and housekeeping
Programme Director: Dr Ekaete Benedict

Keynote address
Mr André De Wet

Keynote address
Mr André De Wet

Q&A session

Publisher presentation: Juta

Publisher presentation: Oxford SA

Tea/Coffee break

11:20–12:20  ·  Paper presentation sessions

12:20–13:20        Lunch

13:20–13:50        SAIMS Annual General Meeting

08:30–08:55

09:00–09:10

09:10–09:55

09:55–10:15

10:15–10:30

10:30–10:45

10:55–11:15

STREAM 1
Marketing - Digital
Engagement and Platforms
3 papers

1.  Beyond adoption: media
pragmatism and consumer
engagement with video streaming
services in African contexts
Mkhize, Phumelele Wanda ; Anning-
Dorson, Thomas
Full paper · Paper ID 134

2.  Micro-influencer marketing as a
relationship-building mechanism in
South African SMEs
Ntakakazi, Nombulelo
Full paper · Paper ID 189

3.  More than just a pretty face: the
hidden importance of the post-scan
experience of QR codes
Fernandes, Naquita
Work in progress · Paper ID 238

STREAM 2
Human Resource
Management - AI and
Workforce Transformation
3 papers

1.  The human cost of artificial
intelligence adoption in the new
world of work
Kokt, Deseré
Work in progress · Paper ID 106

2.  Exploring the transformative role of
artificial intelligence on human
resource management functions: a
systematic literature review
Muridzi, Gibson ; Dhliwayo, Shepherd
Full paper · Paper ID 143

3.  The impact of artificial intelligence
on curriculum development for
academics in Gauteng
Filipo, George ; Mosupye-Semenya, Lebo
Full paper · Paper ID 188

STREAM 3
Entrepreneurship -
Innovation and AI-enabled
Enterprise
3 papers

1.  In defence of the triple-helix-
model of entrepreneurial innovation:
a content analysis perspective
Parkies, Reabetswe ; Rukuni, Tarisai
Full paper · Paper ID 201

2.  The influence of AI on micro
enterprises in the fast-food industry in
Soweto
Mthethwa, Makhosini Lenos ; Mosupye-
Semenya, Lebogang
Full paper · Paper ID 203

3.  From human capital to AI-
augmented entrepreneurial capital: a
moderated parallel mediation model
for Gauteng SMEs
Mutoko, Rewai Wilbert
Full paper · Paper ID 202

STREAM 4
Finance and Banking - Risk
and Insurance
3 papers

1.  Late payment practices and SME
fragility: a comparative analysis of
South Africa and developed
economies
Otto, WH
Work in progress · Paper ID 206

2.  A comparative study of external
risk reporting practices of South
African banks
Motaung, Mpho ; Mulambya, Emmanuel
Work in progress · Paper ID 131

3.  Additive cost dominance in
decentralised crop insurance: a
platform-dependent pricing
framework for African smallholders
Mokoena, Teboho
Full paper · Paper ID 212



13:55–14:55  ·  Paper presentation sessions

14:55–15:15        Tea/Coffee break

15:20–16:40  ·  Final presentation sessions

16:40          End of proceedings

18:00 for 18:30         

18:30         Gala Dinner and prize-giving ceremony

Arrival and welcome drinks

22:00          End of gala dinner

STREAM 1
Marketing - Sustainabil i ty,
Health and Public Value
3 papers

1.  Promoting healthier beverage
consumption through digital
intervention: consumer responses to
zero-rated drinks versus sugar-
sweetened beverages
Mekoe Mayisela, Kedibone Penelope ;
Ntuli, Thuthukile; Scheepers, Reese; Zulu,
Melissa
Full paper · Paper ID 152

2.  A systematic literature review and
bibliometric perspective on green
consumption and green marketing
research in South Africa: a two-
decade perspective
Mkhize, Njabulo
Work in progress · Paper ID 196

3.  From provision to participation:
rethinking public value in platform-
mediated African media ecosystems
Mkhize, Phumelele Wanda
Work in progress · Paper ID 221

STREAM 2
Human Resource
Management - Analytics
and Talent
3 papers

1.  Human resource analytics
adoption and the operational
performance of human resource
professionals in the South African
financial sector
Mazingi, Aretha ; Samuel, Olorunjuwon
Full paper · Paper ID 177

2.  Beyond the description:
reimagining job analysis for the AI-
driven workforce: systematic review
Soga, Thabile
Work in progress · Paper ID 181

3.  Uncovering “the depths”: an
empirical analysis of factors
influencing talent management
processes in South Africa's mining
sector
Thasi, Malefetsane Ephraim
Full paper · Paper ID 164

STREAM 3
Operations and Enterprise -
Sustainabil i ty and
Competit iveness
3 papers

1.  Antecedents of sustainable
competitive advantage in the
automotive industry in Gauteng
province
Mkhontwana, Mosele ; Loury Okoumba,
Welby; Tlale, Mpho
Full paper · Paper ID 178

2.  Internal operational and service-
related determinants of customer
satisfaction in the South African
agrochemical manufacturing industry
Du Plessis, Jacque; Prinsloo, Hein ; Pelser,
Theuns
Full paper · Paper ID 242

3.  Drivers of sustainable construction
adoption among South African
construction professionals: an
exploratory factor analysis and
measurement model
Ngonda, Virginia Shahida ; Bama, Hilary
Kennedy Nji; Botha, Brink
Full paper · Paper ID 232

STREAM 4
Tourism - Service
Experience and Regional
Development
3 papers

1.  Measuring guest perceptions and
satisfaction with green service quality
in guesthouses using big data
analytics
Nyikana, Siyabulela ; Kula, Pumela
Full paper · Paper ID 126

2.  Universities as catalysts of regional
innovation ecosystems in South
Africa: implications for the tourism
and hospitality sector
Phutsisi, Dr Tankiso ; Kokt, Prof Desere;
Lategan, Prof Lautus
Full paper · Paper ID 148

3.  Looking back whilst looking
forward is a heritage route the key to
tourism growth?
Proos, Eben
Work in progress · Paper ID 151

STREAM 1
Human Resource
Management - Workplace
Change and SME Capabil i ty
3 papers

1.  The impact of human resource
practices on employee experience in
fast food small and medium
enterprises in Maseru
Mok'hena, Nthabiseng; Motsomotso,
Maletlatso
Full paper · Paper ID 144

2.  Workplace transformations: a
systematic review of post-pandemic
changes in the South African higher
education
Okeke-Uzodike, Obianuju
Work in progress · Paper ID 155

3.  Rethinking HR consultancy in
resource-constrained SMEs:
capability substitution and
organisational survival in the Northern
Cape
Setlhauno, Vinolia Boipelo Eva ; Botha,
Prof. Brink
Work in progress · Paper ID 165

STREAM 2
AI and Digital  Business -
Readiness,  Platforms and
Innovation
3 papers

1.  Organisational AI readiness as a
major determinant of value
realisation in South African SME's
Kleynhans, Evert
Work in progress · Paper ID 226

2.  AI-driven business model
innovation: the impact of AI PaaS in
South Africa's financial services
industry
Notwane-Skosana, Israel ; Urban, Boris
Full paper · Paper ID 244

3.  Double banking or digital
breakup? A study of digital-only bank
switching intentions
Hyman, Kaycee; Nel, Jacques
Work in progress · Paper ID 229

STREAM 3
Workplace and Student
Well-being, Ethics and
Resi l ience
4 papers

1.  Work stress amongst nursing staff in
private hospitals in the Free State: the
influence of resilience and
mindfulness
Steyn, Robina; Kleynhans, Ronel ; Kotzé,
Martina
Full paper · Paper ID 228

2.  Ethical decision-making in higher
education: the influence of
mindfulness and job stress
van der Merwe, Norman; Bezuidenhoud,
Leon ; Kotze, Tina; Jordaan, Jacques
Full paper · Paper ID 194

3.  Organisational resilience and
consumer trust in digital
environments: a systematic literature
review
van Heerden, Magdalena Sophia ;
Scholtz, Elsabé
Work in progress · Paper ID 137

4.  The moderating role of internal
locus of control on academic burnout
and academic achievement among
final-year students at the University of
the Free State
Magubane, Londiwe ; Chamisa,
Shingirayi
Work in progress · Paper ID 223

STREAM 4
Tourism and Place-Based
Digital  Innovation
3 papers

1.  An AI-powered augmented reality
framework for overcoming
stakeholder and infrastructure
barriers at the Vredefort Dome World
Heritage Site
Mokwena, Obakeng
Work in progress · Paper ID 109

2.  Creative tourism as a strategy for
audience engagement: evidence
from the performing arts centre of the
Free State
Jonker, Elicha
Work in progress · Paper ID 213

3.  The Cape Town airbnb market: a
spatial econometric approach to
market segmentation
Nzimeni, Sivuyile
Work in progress · Paper ID 220



Wednesday - 30 September 2026
28 presentations · Four parallel streams · Presenting author identified on each paper

Underlined author = presenting author

09:00–10:20  ·  Paper presentation sessions

10:45–11:45  ·  Final Paper presentation sessions

08:30–08:55 Tea/Coffee and networking

STREAM 1
Human Resource
Management - Digital
Transformation and Future
Work
4 papers

1.  Navigating technological transition
amid economic vulnerability:
employee perceptions of 4IR
adoption in an FMCG company
Zaza, Thokozani; De Koker, Louise; Dele-
Ijagbulu, Oluwafemi
Full paper · Paper ID 179

2.  Managerial perceptions of
employees’ personal social media
use in the workplace and its
organisational consequences
Nyetanyane, Prudence ; van der Walt,
Freda
Work in progress · Paper ID 198

3.  Exploring organisational readiness
and worker employability in the Gig
economy: evidence from a South
African IT company
Bedwei-Majdoub, Cynthia ; Biagio, Jade
Full paper · Paper ID 207

4.  Managing the agentic workforce:
rethinking the manager’s role when
artificial intelligence acts rather than
advices
Kleynhans, Evert
Work in progress · Paper ID 227

STREAM 2
Human Resource
Management - Talent,
Employabil i ty and Retention
4 papers

1.  Differentiating total rewards for a
multi-generational academic
workforce: a scoping review for
higher education leadership
Nieman, Carmine ; Marange, Tatenda;
Massyn, Liezel
Work in progress · Paper ID 167

2.  Employer brand promise and
graduate attraction: a content
analysis of entry-level recruitment
advertising in South Africa
Rammile, Nthabeleng
Work in progress · Paper ID 183

3.  Ramp: a five-pillar conceptual
model for scaling research
mentorship via tiktok in African higher
education
Mutoko, Rewai Wilbert ; Mutoko, Phillis
Full paper · Paper ID 200

4.  The mediating role of
organisational commitment between
total reward systems, employee
attraction and retention in Botswana’s
public health sector
Naong, Matsidiso Nehemia ; Keorapetse,
Alfred
Full paper · Paper ID 225

STREAM 3
Entrepreneurship and Small
Business - Growth and
Competit iveness
4 papers

1.  How government regulations and
laws influence the contribution of
construction SMEs to economic
growth in the Eastern Cape province?
Flepisi, Lubabalo
Full paper · Paper ID 117

2.  Entrepreneurial orientation and
SME performance: the mediating role
of entrepreneurial resilience
van Rooyen, Kay-Leigh ; Okoumba, WV
Loury; Maseko, Ian
Work in progress · Paper ID 154

3.  The role of innovation capacity in
entrepreneurial growth strategies and
SME competitiveness
Holiday, Bongumenzi ; Zhowa, Takesure;
Sereeco, Winnie; Masoabi, Lebohang
Full paper · Paper ID 197

4.  Transforming businesses owned by
South African black female
entrepreneurs: from challenges to
success
Govuzela, Sithembiso
Full paper · Paper ID 105

STREAM 4
Higher Education - Systems,
Leadership and Student
Capabil i ty
4 papers

1.  An alternative metaphor for
understanding systems thinking
approaches
Njenga, Sammy; Massyn, Liezel
Full paper · Paper ID 119

2.  Towards a contemporary definition
of management in higher education
Grobler (Smit), Lizanne Marquerita
Work in progress · Paper ID 142

3.  The influence of financial scarcity
on the academic performance of
students in experiential learning
activities: evidence from designated
tertiary institutions in Lesotho
Maina, Peter; Molati, Khopotso;
Motsomotso, Maletlatso
Work in progress · Paper ID 146

4.  Enhancing business problem-
solving skills through NYDA-university
collaboration: an experiential
learning study in the Free State
Sereeco, Winnie Motlalepule ; Van
Noordwyk, Annemarie
Work in progress · Paper ID 215

10:20–10:40        Tea/Coffee break

STREAM 1
Enterprise, Employabil i ty
and Management
Capabil i ty
3 papers

1.  Opportunities, threats, and
successes faced by businesses
owned by black female
entrepreneurs in South Africa
Govuzela, Sithembiso
Full paper · Paper ID 104

2.  Graduate employability beyond
qualifications: the role of personal
branding
Rammile, Nthabeleng
Full paper · Paper ID 210

3.  Rethinking viability as system
alignment: the illusion of
performance-based management in
higher education
Calitz, Annanda; Massyn, Liezel
Full paper · Paper ID 120

STREAM 2
Marketing and Consumer
Behaviour - Digital
Experience and Adoption
3 papers

1.  Mobile banking customer
experience: a tenure-based
importance–performance analysis
Bothma, Mia ; Henrico, Alfred; Carlse,
Jason
Work in progress · Paper ID 114

2.  Building trust in AI-driven
marketing: the role of ethical and
sustainable practices in shaping
consumer behaviour
Chama, Thabang
Full paper · Paper ID 124

3.  Cultural congruence and UTAUT2
predictors of Gen Z's attitude towards
IoT smart home adoption in South
Africa
De Meyer-Heydenrych, Christine
Full paper · Paper ID 174

STREAM 3
Finance and Accounting -
Tax, Financial Capabil i ty
and Compliance
3 papers

1.  A comparative analysis of
residential property tax incentives in
the republic of South Africa and
canada to address housing
challenges in the republic
Sethibe, Pearl; Erasmus, Henriette
Full paper · Paper ID 133

2.  From financial literacy to financial
well-being: mediating effects of
financial attitudes and behaviour
among Gen Z students in South Africa
Kunjal, Damien; Masoabi, Lebohang
Work in progress · Paper ID 192

3.  Tax compliance awareness among
SMMEs in Bloemfontein: a qualitative
field study
Skosana, Duma; Watson, Shaun
Full paper · Paper ID 234

STREAM 4
Public Management and
Governance - Leadership
and Digital  Risk
3 papers

1.  Towards an AI-enabled
competency model for project
management graduates in the public
sector
Pinzie, Ayabulela ; Botha, Brink
Work in progress · Paper ID 161

2.  Values-based leadership,
organisational trust and public
service delivery at the South African
broadcasting corporation
Mabenge, Nelisa ; Ndaba, Zanele
Full paper · Paper ID 204

3.  Examining digital identity theft risk
in South Africa: a case of online
grants
Mona, Boitumelo ; Mulambya, Emmanuel;
Rajpaul, Renisha
Full paper · Paper ID 216

11:45–12:45        Lunch

        Delegate departures


